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Retail Merchandise - Visual Merchandise & Trend Forecast

Quan Tri Théi Trang Cao Cap & Dw Podn Xu Huwéng

by Professor Eddy CS Fung

1. Trends / mood boards / vision boards and how they are the anchors and roadmaps to “realising” or
making something conceptual come to life in wholesale and retails

Xu huéng / tdm trang /tdm nhin phén tich trong hé théng ban si - ban 1é
2. How to merchandise a collection and make it look more cohesive and marketable.
- Cach thire “hang hoa’ bo suwru tap, Cach “thurong mai hoa” bd swu tap

3. How to utilise what one learns from fashion design course and apply in other areas of the trade - intro to
VM

- Lam thé nao dé st dung kién thirc trong cac khod hoc “thiét ké thoi trang” va ép dung trong céc linh vurc
khac cua thwong mai - va trieng bay cira hang.

5. Communication of Fashion to your customer, how to verbally present and visually present
collection/brand so that your ideas are understood.

- Truyén dat Thoi trang cho khach hang cta ban, cach trinh bay va trinh bay trirc quan bd swu tap / thuong
hiéu dé y tuwéng cda ban duoc hiéu ré.

6. How to applying styling from ideas to reality, from shops to consumer

- Styling thoi trang theo xu huéng dua trén y tuéng thiét ké, y tudng thuong hiéu
7. Q&A Business of Fashion in the Region and World

- Q&A thj truong thoi trang khu vuc va thé gidi.
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Day 1 - Creating your collection for your market, your customer, your ideas

Collection Mood

Collection Moodboard

Creating merchandise of a collection from theme

Commercialise your theme/mood board

What to avoid
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Day 2 - Colours/ Shapes/ Objects/ Proportion/ Merchandise of collection

Colors

Shapes

Objects

Proportion

Merchandise of collection

+ Strategically planning a space/store can be contribute to sales
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Products

Core/s of Season

Space/Store

Theme

Strategy
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Day 3 - Communication of Brands/Concept / Trend and how to utilise into reality

What is trend ?

What is report ?

What is forecast ?

What do you want ?

Global Trend 2019-2020-2021?
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Domestic Trend Past - Present & Future

How to use trend ?

How to maximize trend ?

How to minimize trend ?

VIETNAM FASHION ACADEMY



